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Background Information

Longhu Mountain, the ancestral home of Taoism in China, is Located in the Longhu Mountain
Scenic Area in Yingtan City, Jiangxi Province, China; the name "Shangqing" comes from Taoism.
It is the Shangqing fairyland of Yu Yutian where "Lingbao Tianzun," one of the highest Taoist
gods, "Sanqing and Siyu,” live. As one of the 29 blessed places of Taoism in China, it is known
as the "No. 1 Town of Taoism in China" and has a history of one thousand years. With the ancient
town of Shangqing, the mountains and waters, Longhu Mountain, and Luxi River make it beautiful
and charming. Coupled with the profound historical and cultural accumulation, it has the rare
charm of ordinary ancient towns. The streets paved with blue bricks and stones are simple and
elegant.

There are many shops on both sides of the street, which are neatly arranged but staggered. From a
distance, it is playing harmonious ancient music. The core Shangqing Town is the No. 1 Town of
Taoism in China. It is rich in cultural, ecological, and tourism resources and has well-developed
tourist attractions. The 2-kilometer-long Shangqing Ancient Street has Changqingfang, Liuhou
Family Temple, Tianshi Mansion, Liuhou Mansion, Tianyuande Medicine Store, Catholic Church,
and other attractions. The stilt houses and boat docks along the river make the town look like an
eastern China water town. Shangqing Palace and Dongyue Palace are east of the city, and to the
northeast is Xiangshan Academy, one of the four significant academies in the Southern Song
Dynasty (1127-1279). Across the Luxi River is Guizhou Village, the hometown of Xia Yan, the
prime minister of the Ming Dynasty (1368-1644), and the place where the 11th Red Army and the
Central Red Army met during the Second Civil Revolutionary War.

Marketing Strategy

Healing travel + national trend scene + core cultural IP. From the "China Cultural Industry and
Tourism Development Report (2023)", we have discovered new formats that lead to the upgrading
of the cultural tourism industry structure:

1. "Great Health consumption" has become the mainstream. Slow life is accepted and
respected by increasing numbers of young people and people of other ages. Camping, open-
air movie watching, pet economy, various DIY experiences, and other new forms of
cultural tourism industry are prevalent everywhere.

2. Deep integration of “Chinese Culture” and “immersive” consumption. In 2022, many
ancient-style cultural complexes became popular, and this trend will continue to soar in
2023.

3. Embrace online emerging business. Integrating offline and online travel is still a significant
trend, but explosive and immersive new cultural travels are emerging simultaneously.
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4. Forging a closed -loop for making an online internet celebrity town for tourists and
continuing to develop new businesses. Through thoughtful planning, influential social
events and news can be publicized to attract the attention of customers and the media. The
Internet celebrity events planned through tours and events should have a guideline that we
need to pay attention to its creativity, innovation, and inventions and focus on the details
with long-standing endeavors.

Outcomes

In the next 20 years, innovation, cultural travel, Chinese medical therapy, and psychological
remedies will be prosperous industries. Longhu Mountain is the culmination of Taoism, and
Shangqing Town boasts Taoist cultural relics of thousands of years. These can allow us to excavate
the deep-rooted Taoist culture and awaken the historical records. We can spend the next 20 years
building a Chinese Taoist Capital. Establishing a Taoist Innovative Town can be the first step,
followed by creating a Taoist Medical Center and eventually becoming the International Taoist
Holy City. Then, a dream of forming an all-for-one exemplary cultural destination can be realized!

Implications & Challenges

The local people's awareness of Taoist culture needs to be higher. We need comprehensive
education to create a Taoist cultural tourist destination in the region. We must first ensure the local
people understand Taoist culture. At the same time, we must teach every tourist traditional cultural
etiquette so they can feel the local humanistic environment and Taoism are inseparable. This will
take time to improve.
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