Case Name

Hilton Hotels & Resorts and Xiamen Marathon Co-Branding Promotion
Theory

Co-Branding
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Background information

In recent years, Xiamen has become a popular travel destination in the domestic tourism market
due to its superior natural environment and unique cultural landscape. The Xiamen Marathon,
with its high level of competition, extensive participation from the public, and rich supporting
activities, has also become one of China's most influential and internationally renowned
marathons. In the era of mass sports, Hilton Hotels & Resorts has recognized the growing
demand of Chinese consumers for sports and leisure tourism, actively cooperating with various
sports events and winning the favor of more and more guests. The two-year in-depth
cooperation with the Xiamen Marathon reflects Hilton's continued commitment to enhancing
Chinese guests' sports and leisure travel experience.

Marketing strategy

1.Hilton Hotels & Resorts invited top leaders in the marathon industry, including top-level
national athlete Yu Xingbo, "China's Marathon Leader " Li Zicheng, and "Running Goddess"
Jiao Anjing, to share their practical experience and training tips with marathon participants.
They exchanged experiences and insights on three main themes: pre-race preparation, in-race
strategy, and post-race recovery.

2.As the only official designated hotel, Hilton Hotels & Resorts organized a "Hilton Running
Team" of 40 employees, Hilton Honors members, and special guests. The team held a pre-race
exchange meeting at the Curio Collection by Hilton the day before the race. Participants tasted
the energy supplement meals specially designed for them by the hotel. On the race day, four
Hilton hotels opened their breakfast services early, providing take-out breakfast services for
participants. They set up the "Hilton Xiamen Marathon Shuttles" to transport participants to
the race venue.

3.In addition, more than 100 cheerleaders of Hilton Hotel Group employees cheered and
provided energy supplements for participants at the Hilton refreshment stations along the race
route. After the race, the Hilton exhibition hall at the finish line provided participants with tea
breaks, unique ice pools, and professional coaches to help runners relax their muscles, reduce
muscle soreness, and recover their physical strength as soon as possible.

Outcomes

The Hilton Hotel Group helped more running enthusiasts participate in the race through deep
cooperation with the Xiamen Marathon. Guests can redeem a quota for Xiamen Marathon
through the Hilton Honors Club's auction website and enjoy sports fun. In addition, the four
Hilton hotels in Xiamen - Conrad Xiamen, Curio Collection by Hilton, DoubleTree by Hilton
Hotel Xiamen, and Hilton Xiamen - have launched Xiamen Marathon runner packages that
include accommodation, catering, transportation, and other services, providing guests with a
series of value experiences and helping them achieve their best results.



Challenges/Reflection
Hilton Hotels & Resorts and Xiamen Marathon co-branding promotion increased customer

loyalty and the Hilton Honors' visibility. Through social media and the advertising of KOL,
this event has achieved results beyond expectations, becoming a successful marketing case for
effectively improving hotel member loyalty.
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Hilton Hotels & Resorts and Xiamen Marathon Co-Branding Promotion’s photos:
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Figure 1. Hilton Honors website for Marathon quota auction

(https://www.sohu.com/a/366090408 659015)

Figure 2. Hilton Refreshment Station (Attps.//www.sohu.com/a/366090408 659015)
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