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Background Information

1.

2.

Chasing TV series has become an indispensable lifestyle for young people today. More
and more "popular TV series" is also hot on the Internet, and people are gradually becoming
enthusiastic about built-in advertising in film and television dramas in more varieties and
higher creativity.

After operating for a long time, many hotels with a long history have started aging, and the
decoration style no longer fits in modern society. These factors have put their business in
an unfavorable situation among all the same-level chain hotels and severely undermined
the customers ° unique link for communication and interaction among young people.
Brands of restaurants and hotels experience because of the old facilities.

Marketing Strategy

1.

TV Built-in advertisement. Many youngsters nowadays understand the Shanghai Peace
Hotel from movies. The Peace Hotel promoted a specially tailored meal for couples while
broadcasting a TV series, “Blossoms of Shanghai.” The meal costs 1460 RMB, and no
more than 20 reservations are offered daily. It has been so popular that it was insufficiently
supplied for too many dinners for a long time.

Innovative marketing. The hotel has been running for nearly 70 years since its opening in
1956. It is still operating in great energy that the customers can still taste the Salad Beignet
Steak with Black Pepper Sauce cooked by the chef based on their 1931 menu. Many guests
know they can experience a cup of fun coffee on the hotel's first floor. The barista can draw
a portrait of the guest on the surface of the coffee with cream, and the guest will drink it
afterward.

Outcomes

1.

Become a sustainable old brand. Old hotels of similar background, such as the Friendship
Hotel in Beijing or the White Swan Hotel in Guangzhou, have all calmed down for a long
time. The Peace Hotel is almost the only old brand that can retell its story and refresh its
old image.

One of the marketing goals of the traditional hotel is not to chase short-term popularity but
to quickly stimulate the emotional value for the customers. By continuously pushing and
repeatedly emphasizing, a combined effect will be created for the young generation of new
customers, which can shed new light on the sustainable development of old hotels
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2. The sales of guest rooms have been boosted. During the broadcasting of "Blossoms
Shanghai," according to the statistics of Tongcheng Travel. From December 27, 2023, to
January 5, 2024, the online search of Peace Hotel increased by 415% month-on-month.

Implications & Challenges
This project made me realize that we should make good products and use marketing skills to tell
good stories.
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