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Background Information

"Manton-de-Manila” is one of the beloved attires of Spanish women. It is also a traditional feature
of Spain's national dance, Flamenco, which is recognized as a world intangible cultural heritage.
Its exquisite embroidery originates from the Chinese national intangible cultural heritage, Guang

embroidery ([ £5).

Melid Hotels International was founded in 1956 in Palma de Mallorca, Spain. Under the brands,
Gran Melia Hotels & Resorts, the first Spanish luxury hotel brand, is committed to evoking the
essence of cultural heritage from different destinations. On the 50th anniversary of the
establishment of diplomatic relations between China and Spain and the anniversary of both Gran
Melia hotels opening in China, we launched the Manton de Manila campaign to pay tribute to the
historical connection between the two countries and to inspire our guests with a modern fusion of
traditional Chinese culture and Spanish heritage.

Marketing Strategy
Capitalizing on this momentum, Gran Melid Chengdu has firstly incorporated the refined "Manton

de Manila" intellectual property with Meng Dezhi (Z1E7), the representative inheritor of Shu

embroidery, has crafted a unique and ingenious flamenco shawl ("Mantdn de Manila") masterpiece
in Chengdu. The storytelling begins from here.

The campaign was launched at the beginning of 2023, and integrating marketing strategies were
implemented. From online applications, three campaign master video assets have been released
within critical media channels and cultivated a more robust presence among discerning high-end
consumers in key cities such as Shanghai, Beijing, Chengdu, and Xi’an, featuring Shu Embroidery,
Flamenco Dance, and both Gran Melia hotel anniversary events. Moreover, investment has been
allocated to own and paid channels, mainly on brand.com, social media, search engine marketing,
OTT roll-over, etc., along with earned and partner channels by leveraging premium media lists to
make a buzz in the market.

Later, in September 2023, the Gran Melia hotels in Chengdu and Xi'an once again launched the
themed event " Celebrating Chinese and Spanish heritage, indulging in the splendor of Gran

Melid"(R A XIEHAE » BEZEEXLE) with successful offline applications. They invited

Angeles Toledano from Spain and the acclaimed Chinese flamenco dancer Shi Yigi (Ff7R) to

perform the flamenco masterpiece "Leyenda" in both Chengdu and Xi'an, plus the in-depth
interviews and ten national media & KOLs, paying tribute to the continuity of Chinese and Spanish
cultures.
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Outcomes
The campaign has achieved 160 clippings, 163,406,121 impressions, € 1,040,575 AD value, and
six comprehensive interviews.

The WeChat Official Account gained 1,645 followers, accompanied by a notable surge in the
WeChat Index, which showed a significant growth of 152.70% the day following the Gran Melia
Manton de Manila China Campaign, an escalation of 371.10% after the first coverage release, and
an impressive 337.09% increment following the second round coverage release.

With this campaign's spillover effect, Gran Melid Chengdu employs the sophisticated ‘Mantén de
Manila’ IP as design components for bespoke offerings and exceptional experiences. The ‘Manton
de Manila’ campaign further positions the Gran Melia brand as the ambassador of Spanish luxury
in China.

Implications & Challenges

The campaign has some limitations regarding the target audience and market impact, as the brand
identity and the whole campaign mechanism were designed very specifically for Spanish culture
lovers. All the media and channel partners are very niche and not massive.
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