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Background Information

Generative Al is a machine learning and artificial intelligence technology system that
automatically generates content that meets specific conditions or specified task requirements,
such as text, image, or audio. The Mars Pineapple Hotel is a marketing project based on
generative Al text and image generation, which can automatically generate videos that meet
specified requirements. By inputting text into the DALL-E model, it can automatically generate
paintings and sketch designs as required, and a video can be produced within three hours. This
is an attempt at precise digital marketing based on Al technology.

Marketing Strategy

The target customers include astronauts, scientists, well-off travelers, and people interested in
future technology and space travel. The Mars Hotel should include elements of technological
innovation, extreme experience, future exploration, and luxury comfort, to which the unique
selling points and brand value are attached. Inspired by pineapple from Taiwan, the Mars Hotel
is designed in a pineapple style based on generative Al technology and DALLE by emphasizing
technological innovation, the explorative spirit of humans, and foresight for the future.

The Mars Hotel can provide unique personalized experiences for customers. The hotel's grid
skylights allow every interstellar traveler to enjoy the stars and Milky Way, and every hotel
room has magnificent scenery. The space capsule room could eject someone instantly to check
it out on the lunar crater. At the same time, the hotel provides other exciting experiences, such
as the interstellar basketball court, which allows tourists to experience a six-meter slam-dunk
under 1/3 gravity compared with on the Earth; It can also provide the outer-space gym,
allowing you to travel through the stars by riding a bike; An infinite swimming pool would
make you feel the merging of water and fire between heaven and earth. In addition, super giant
pineapples grown on Mars are also provided, processed into pineapple cakes in the buffet
restaurant, where you can taste unique Martian cuisine.

Outcomes

The marketing outcome needs to meet the expectation. Although the video has been sent to
different groups as a way of promotion, the feedback could be more robust and needs more
room for improvement.

Implications & Challenges

1. Unstable quality: Although images can be generated according to instructions, the quality
could be more stable that they may be blurry or distorted. Although Al can generate a
tremendous amount of content, it needs more delicate creativity, emotion, or intuition of
human beings. Furthermore, the images generated by Al may infringe on the copyrights
and intellectual property rights of others.

2. Since Al can hardly understand human emotions and the needs of human beings, it is
impossible to resemble similar human-to-human interactive experiences through the
machine. When generating certain content and making marketing strategies, Al lacks the
creativity and intuition of humanity, which could lead to an emotionless, cold video devoid
of individualized consideration.
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