Case Name

Tonglu Tourism Destination Marketing

Theory

Product Positioning; Emotional Marketing; Co-branding
Keywords

Life to Live; Slow-paced Life; Breakfast & Bed (B&B)

Background information

As people face the pressures of modern urban life and work, a slower pace of life has become
increasingly popular. Suburban and rural areas have become popular choices for those seeking
to escape the hustle and bustle of city life while still retaining convenience. Tonglu, located
only an hour from Hangzhou, has been attracting attention from the Jiangsu and Zhejiang
markets due to its green plants and fresh air. Whether it be bamboo forests, farmland, or villages
built into mountainsides, Tonglu offers a tranquil countryside lifestyle far from the city's noise.
"Life to Live" is a popular observational social program that features celebrities returning to a
self-sufficient and self-sustaining rural lifestyle. The show allows viewers to fantasize about
an idyllic, secluded lifestyle. The program is filmed in China's new rural areas to showcase the
beauty and happiness of life across the country. The show's second season was set in Tonglu,
Zhejiang - a picturesque and lush landscape of the southern countryside where a self-sufficient
and simple rural lifestyle could be found. For viewers, Tonglu is the ideal "utopia" for living
the life they long for.

Marketing strategy

The marketing strategy was associating Tonglu with the show so that viewers would naturally
connect the two. To increase interest, the Tonglu Municipal Government prepared a full-cycle
promotion campaign. The attention on Tonglu as an emerging tourist destination was increased
through extensive media coverage. A media conference was held with Hunan Satellite TV,
announcing that Tonglu would become the long-term filming location for "Life to Live?"
During the show's broadcast period, the direct association between the show's impact and
Tonglu was made through tourism and lifestyle social media platforms.

Outcomes

As a result of the intense marketing campaign, Tonglu experienced a surge in popularity for its
homestays and fruit-picking activities. During the May Day holiday following the show's
broadcast, Tonglu County's tourist numbers increased by 14.26%, and the total revenue from
rural tourism increased by 24.8%. The program's popularity was successfully transformed into
tangible economic benefits.

Challenges/Reflection

However, there were also challenges and reflections. The program showcased the natural
scenery of Tonglu but also integrated the area's production and living customs. Furthermore,
the program turned the filmed villages into "desired villages," providing many opportunities
for the villagers to create homestays. Through further design and planning, local governments
and enterprises helped farmers in the area shake off poverty and prosper. Cultural tourism
integration has ignited the development of homestay industries in the region.
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Tonglu’s photos:
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Figure 1. "Life to Live" in Tonglu - -
(https://mp.weixin.qq.com/s? _biz=MjM5SMjM30ODMwNA==&mid=2654693375&idx=1&sn=3e74645a¢

970413a881df5dalb5f6ceb&chksm=bd68tb508a1£7246050¢5476315¢a01ad3a0a6083b9aec6e504¢80d9046
24a93b3aSacl3fe02c&scene=27)
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Figure 2. Bird view of Tonglu

(https://mp.weixin.qqg.com/s?__ biz=MjM5MjM3ODMwNA==&mid=2654693375&idx=1&sn=3e74645ae
970413a881df5dalb5f6ceb&chksm=bd68fb508a1{7246050c5476315¢ea01ad3a0a6083b9ae6e504c80d9046
24a93b3aSacl3fe02c&scene=27)
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