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Background Information

The Chinese New Year holiday is usually the most critical marketing period of the year and a
platform for showcasing the marketing skills of major brands. After three years of the Covid
pandemic, many hotel brands have started their 2023 Chinese New Year marketing campaigns.
In the past, the hotel industry usually connected and communicated with consumers through
conventional methods such as distributing coupons, recommending travel destinations or
offering food guidelines.

At the end of 2022, generative Al technology, represented by ChatGPT, was rapidly
popularized globally due to the cross-era progress of Al technology. InterContinental Hotel
Group is well-known for its “Play Safe” strategy, and this time, it took the initiative to create
and join this Al storm. Breaking through the conventional cognition on hotel marketing, it is
the first time that InterContinental has tried to apply Al technology to Chinese New Year
marketing, which will attentively create a fun, playful, interactive, and visually appealing
Rabbit Year reunion feast.

Marketing Strategy

IHG has concretized each brand image through Al and combined the Chinese New Year
traditional culture with the brand output of the rabbit, allowing consumers to understand the
culture-oriented brand better. InterContinental Hotel Group used Midjourney's digital Al
technology for the first time to personalize its different hotel brands by creating 11 rabbit
figures with distinctive styles. For example, Regent Hotels is an astronaut rabbit,
InterContinental Hotels is a gentleman rabbit, and Hotel Indigo is an artistic rabbit.

In addition to creating branding rabbits with Al, InterContinental Hotel Group applied AR+AI
technology in the marketing campaign "New Year Catching Joyful Rabbits," allowing users to
immerse themselves in the fun of Chinese New Year interactions. By scanning the unique "1"
logo of the IHG Rewards Club with AR, users can connect themselves to the IHG Rewards
Club membership system by catching rabbits with their hands. Using Al to recognize the
relevant rabbits, users can receive red envelopes and draw hotel discounts, which has given
IHG members a unique New Year experience with great novelty.

Outcomes

This is a pioneering exploration and attempt by InterContinental Hotel Group in Al technology
and the hotel industry for the accumulation and growth of digital assets, which has made IHG
a leader in the industry. Many IHG Rewards Club members expressed their love for the design
of the Al rabbits, with one guest saying, "After I drew the Hotel Indigo rabbit that I wanted, I
felt the New Year celebration was perfect."

For the thoughtful and pleasing design of the Al rabbits, over 60,000 New Year red envelopes
were quickly claimed within three days. During the "New Year Catching Joyful Rabbits"
campaign, the total exposure of the IHG logo exceeded 44 million times in 280,000 interactions,
making the first Al breakthrough in traditional Chinese New Year marketing.



Implications & Challenges

As Al can help marketers increase excellent creative space, will marketing efficiency improve
due to Al technology? Can better results be achieved by interacting with consumers through
Al technology?



E B
AT S R - P b ]

BRI
THEM: MM & RREH
REgiA

AL; EBCMHE"; EF

HRER

FAYIRGE Y & —F P R Em EAEEN ], RS KM EEII N R T . =%
BAEE SRR —ANFN, RS MRS Sy hT 2023 FAVEH PR . SRS LIE
UL SR . HEREIRTY H A0, 528 O S5 5 LDk 59 9 8 dAT E BN
1E 2022 PR, AR AL HR, DA ChatGPT NARER, IETEAERIE N IRET &, /& AL
BRI RAREED o INBR I S B — A U5 AR, X EahEliE 55 51X Al
M. s RPEEEHEGNE, BRZRECT AT RN TFWEH, HO0iTE
L e S N TR 7T S SR R AR LN R S [ B

B8 R

THG @i AT BB —NMmEIE R, F4ah EBENEg g mdf, ihiE s
B PR AR S L, DN BRI G FE R B VR Midjourney HIEUE AL HiR, HF45&IE A
[ S A R R, SERk 11 H R S5 () i A, e il 2195 2 — R iR, M
br 1 5 & — Hoa & R, ol oA W s 2 — H o ZE R
AT 2SRz A, BRI SR RITE [HrEI R ] EESEY, # ARTAT EOR T
NH, kAP yOR AR R D AR R, i AR HMBREN S RAER logo Jh—
LW 11 s HFEIGCRIERMBRL T 22 R R, FEEH AT R %, ST
LA SO ERE ST, EINEr e R — T R B A AR

R

XN PRI £ ATAE AT SR AU E S T B MER R 5 2, AEHERER AL
FE R B G IEROVT L G 9. ARZ MBRILI 2 AR IEH B AT AR
it B AMER 2 R AEJR G R PO A S R S, RO T R [ . 7
K AL A OS5 ETE, 86 TN A ATE 3 R NHORIE e . BB R T
FFEIIE], SRR EE 4400 Jk, HBhEIE 28 IR, SERLT AL TEAESE ONY E 4
HH R R B

s RE
AT FEBVEHN A 7 EREIEZRE, EWHPReREG 2 AT BORMiRE? @i Al
BAREHE LD, RERGEIELHOR?



