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Background information

In the post-pandemic era, Generation Z has become the main force of tourism. This marketing
campaign taps into their desire for short-distance weekend trips but concerns limited time.
During their travels, it capitalizes on their interest in exploring local cuisine and culture. By
leveraging Airbnb's unique listings, hospitable hosts, and local experiences provided by experts,
it aims to create a one-of-a-kind travel experience for springtime travelers, allowing them to
have a different kind of fun even on a 48-hour weekend trip.

Marketing strategy

In the face of a market with enormous potential, Airbnb has launched a "48 Hours Enough to
Play" marketing campaign targeting the Z Generation by inviting celebrities to complete a 48-
hour challenge. The challenge is documented in VLOG form, showing how they can enjoy
exploring local attractions within 48 hours. Movie star Ma Sichun stayed at a famous designer,
Shuiping Qing's homestay and rode bikes with the landlord to explore Beijing's cultural and
artistic shops and learn traditional seal carving. Another celebrity who participated in the
challenge was Li Xian. He chose to "run away from home" on a weekend in March and stayed
at a tea plantation homestay in Hangzhou. He made dumplings and played with cats with the
landlord and learned how to pick tea with an Airbnb experience expert, making his weekend
full of joy and excitement.

Outcomes

Through the celebrity VLOGs, the concept of “48 Hours Enough to Play” spreads quickly on
social medias and attracts many users to participate in the “48-hour VLOG Challenge” finding
the different possibilities of exploring the cities. Each video captures the different travel
interests of millennial travelers and shows the local features recommended by the Airbnb
community and hosts. Through the recommendations of awesome hosts and experience experts,
consumers get the most authentic local tips and the travel itineraries for 48 hours. Moreover, it
deepens the content collaboration and creates the most suitable accommodation and itineraries
for millennials.

Challenges/Reflection

The personalized travel preferences of Generation Z are beneficial for the development of the
homestay industry, and Airbnb's products designed specifically for the needs of Gen Z
consumers have been leading the market. From a long-term perspective, Airbnb believes that
Gen Z will become the leading force in future travel consumption, and they will redefine the
entire travel market.
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Flgure 1 “Run awy from home”-Movie star L1 Xian stayed at a tea plantatlon homestay in
Hangzhou (https://www.mafengwo.cn/gonglve/ziyouxing/264982.html)

Figure 2. Tea plantatlon homestay in Hangzhou
(https://www.mafengwo.cn/gonglve/ziyouxing/264982.html)
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