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Background

Asia Miles is a loyalty and frequent-flyer program launched by Cathay Pacific in 1999, which
allows members to earn mileage miles by making different purchases with co-branded credit cards
or on partnered flights, hotels, dining, financial services, retail, and technology products Asia
Miles is a loyalty and frequent-flyer program launched by Cathay Pacific in 1999, which allows
members to earn miles by making various purchases with co-branded credit cards or on partnered
flights, hotels, dining, financial services, retail, and technology products and services (Marketing-
Interactive, 2024).

As part of its marketing strategy, the group introduced “The Asia Miles by Cathay” mobile
application in 2018 (Cathay Pacific, 2018). Utilizing blockchain technology’s fast and secure
automated data transfer capabilities, loyalty members can see how many miles they have earned
almost immediately after spending at partnered businesses (Enterprise Times, 2018). This not only
helps members keep track of their miles-earning journey in a timely manner, but also improves
business efficiency by minimizing back-office administration for both the airline and partnered
merchants (Cathay Pacific, 2018).

Another feature of Cathay Pacific’s loyalty program is its promotion of wellness among members.
Through the Asia Miles mobile app, users can earn up to 2,555 miles per year by achieving their
daily wellness goals, such as water intake, walking distance, and sleep duration (Cathay Pacific,
n.d.). This special feature encourages customers to stay on top of their health while earning miles
at the same time.

Challenges

Although the app helps Asia Miles members easily keep track of miles earned, real-time data
transfer and tracking require efficient back-end systems from both the airline and merchants. Some
merchants might not have the hardware or knowledge to run the blockchain system, thus limiting
the number of shops and restaurants available for the airline’s loyalty members to earn miles.
Furthermore, Cathay Pacific currently hosts two mobile applications in the market: one for Asia
Miles members and another for ticket sales and booking management. Some suggest that it would



be better for the airline to combine the two apps to offer a more seamless experience from sales to
post-purchase.

Discussion Questions

1. What are the potential benefits and drawbacks of using Blockchain technology in loyalty
programs like Asia Miles?

2. How effective are wellness incentives, like earning miles for achieving health goals, in
engaging customers and promoting healthy lifestyles?

3. Apart from personal wellness, what additional features could be integrated into the Asia
Miles app to enhance user engagement?

4. How does the Asia Miles program support Cathay Pacific’s overall marketing strategy?

5. How might Cathay Pacific measure the success of the Asia Miles app?

References

Cathay Pacific. (2018). Cathay Pacific Group leverages blockchain technology powered by
Accenture to launch Asia Miles marketing campaign. Retrieved from
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-
by-accenture-to-launch-asia-miles-marketing-campaign

Cathay Pacific. (n.d.). The Asia Miles by Cathay Pacific app. Retrieved from
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html

Enterprise Times. (2018). Cathay Pacific leverages blockchain for Asia Miles marketing
campaign. Retrieved from https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-
leverages-blockchain-asia-miles-marketing-campaign/

Marketing-Interactive. (2024). Cathay Pacific celebrates 25 years of Asia Miles with new
campaign. Retrieved from https://www.marketing-interactive.com/cathay-pacific-celebrates-25-
years-of-asia-miles-with-new-campaign

Pixabay (2025). Boeing 777, Cathay pacific, Airport zurich image. Retrieved from
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

e Airline

e Loyalty Program

e Wellness

e Blockchain Technology
e Mobile application

e Customer Experience

Acknowledgement

This case study is based on and adapted from the work of undergraduate students CHAU Lok Wun; CHEUNG Harmony; NG Ki
Chun; WONG Chung Ka; YIU Wing Ki from the School of Hotel and Tourism Management at The Hong Kong Polytechnic
University.


https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

BIREEENCIH: WHAEBES

Source: Pixabay (2025)

y= i

A

THAEEBREERMET 1999 F#HEMNBHELERITL, SRUBSFEHEKSR
FRRHES, SAESENMEAT. BiE. 8RR, £kS. EEARETRERSH#HT
S8 2% S R ER BB £ (Marketing-Interactive, 2024) .

EHEEHEERN—ERD, EZREET 2018 F3#H T "The Asia Miles by Cathay"#%
s A& F(Cathay Pacific, 2018) . FIAXB@FE RKIREL LM ESNLEIEEHEE
BWESRESERFIBREJL ISRV E R FrBRE A 2 £1(Enterprise Times, 2018).,
XARNFE S REEERRERMNAE, BRI IMEATNEEFTARDEEEIERN
TEE, MMRE T WERE ( Cathay Pacific, 2018) .

ERMEEHEITNNA—MFERRHASANBERLEE. BETMNEEBRIIN
fARF, AFTNESAREEREER (MRKE. SOERMERNK) SERET
TBREX 2,555 E#{(Cathay Pacific, n.d.), X—4HFENESME A ERNEHNERXEIES
BR.

24133

REZNAEFEHINTERE ARMNBRERNNES, EXHNEIEEHNIE
BEREMERTDESHARTHEESINERRS. B URIFEETXRERSEHN
BASAIR, MRS TMEASNEHES R R ESNEEMETHRE. LI,
EEM=BETREEER MM ARERF — MRS TINIERZRA, 5—TAT
MEHEMTTEE. AR, MERIERINAEFEF, DURENEERIERMN
st 22X v e



g (e &

1. ARING BEEX N BEETT ) A X SRR AR F MR B R MY 2 4b 5 i

2. AR BRI TR B AXHEMER AR TRAZTFSSEMRHBRE
AT T E R

3. BTANAREE AU INEESZI TN T EENY ARFTIILEEAFASS
&

4. WNA BB X E RS B E R

5. BEEMZEYNNEAEHEETNTEBN BEFHNRINES?

Lz

Cathay Pacific. (2018). Cathay Pacific Group leverages blockchain technology powered by
Accenture to launch Asia Miles marketing campaign. Retrieved from
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-
by-accenture-to-launch-asia-miles-marketing-campaign

Cathay Pacific. (n.d.). The Asia Miles by Cathay Pacific app. Retrieved from
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html

Enterprise Times. (2018). Cathay Pacific leverages blockchain for Asia Miles marketing
campaign. Retrieved from https://www.enterprisetimes.co.uk/2018/05/1 1/cathay-pacific-
leverages-blockchain-asia-miles-marketing-campaign/

Marketing-Interactive. (2024). Cathay Pacific celebrates 25 years of Asia Miles with new
campaign. Retrieved from https://www.marketing-interactive.com/cathay-pacific-celebrates-25-
years-of-asia-miles-with-new-campaign

Pixabay (2025). Boeing 777, Cathay pacific, Airport zurich image. Retrieved from
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

KgE

o MIZEAT

o BIHEITL
o BRAE

o XERGEFIA
o BEHNARER
o B

Bt

AERGFARETHNEEEBE T AFBEERRFEEFBRARLE CHAU Lok Wun; CHEUNG Harmony; NG
Ki Chun; WONG Chung Ka; YIU Wing Ki 891k,


https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

BHEEENAIN: EHEEBRG

Source: Pixabay (2025)

A

DHNEEBRERMETH 1999 FHHUMNBHEREERTE, 2ETEBEAE
BFATEE IEAENIMEAE. HE. B, ¢R%B. TEXRERERET
JH & R BREN S #1 (Marketing-Interactive, 2024)

EAHBHERIBN—EY, BEREER 2018 F£HHE T "The Asia Miles by Cathay"3
EE AR (Cathay Pacific, 2018) . F A RIRERATRERENEELEREREN, &
REEEESETFEEBR LT UIANER PrERENAI 2 (Enterprise Times, 2018), iE
NMEEEERFFEHBREHNER, BEBAMEAINEGEFFRLEAEENT
EE, {iEs 7 EHREK (Cathay Pacific, 2018),

BEM=EHEEIN A —EEHREREEENRRELTE. ERTNEERREE
AERX, EREFTNERENSRREER (WHUKE. PTRETERER) S5&9
HJHREX 2,555 B8 (Cathay Pacific, n.d.). E—HEINESEE S ERRERNRERES
SRR,

B

BEZRAERAEIDMNEERe EERENMERINEY, EERIURERIIE
MFEM= AU FETHEBS N RRRSE. BB URIEETERERSN
A, MR TMERASNEHES BT RN ERNEETSBNE. i,
BEM= BT S EEMERBEREN. —ERBRENEEREE, H—ERR
WEHENMETEE. AARR MZ2=RmERREREH DURHIEERERM
EEARREERT.



5l emEIRE

1. ZFERENEEREENEBESTE TR EIRFERATE WL B 7 5 35 R S i ?

2. BEREREZENTYBNESERNERMEEE ARAZFS2EENEEREREE
EAR A EARR

3. BRTEARE, E9ULUEWMLHRMNGEESITNEERERERT UL ERF2H
B?

4. EMNBEBEENMEISISEENENEREHREE?
5. BEFRMTYUMNMIEHERMNEEREAEXNRINES?

8% Rk

Cathay Pacific. (2018). Cathay Pacific Group leverages blockchain technology powered by
Accenture to launch Asia Miles marketing campaign. Retrieved from
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-
by-accenture-to-launch-asia-miles-marketing-campaign

Cathay Pacific. (n.d.). The Asia Miles by Cathay Pacific app. Retrieved from
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html

Enterprise Times. (2018). Cathay Pacific leverages blockchain for Asia Miles marketing
campaign. Retrieved from https://www.enterprisetimes.co.uk/2018/05/1 1/cathay-pacific-
leverages-blockchain-asia-miles-marketing-campaign/

Marketing-Interactive. (2024). Cathay Pacific celebrates 25 years of Asia Miles with new
campaign. Retrieved from https://www.marketing-interactive.com/cathay-pacific-celebrates-25-
years-of-asia-miles-with-new-campaign

Pixabay (2025). Boeing 777, Cathay pacific, Airport zurich image. Retrieved from
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

e M=RF)

o BHMERE
s REATE

o [EIREERIM
o RBEAER
e EF#R
Bt

RERFFRER I KR B EBIE T KEVEE RKESEERARE CHAU Lok Wun; CHEUNG Harmony; NG
Ki Chun; WONG Chung Ka; YIU Wing Ki B91E%,


https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://news.cathaypacific.com/cathay-pacific-group-leverages-blockchain-technology-powered-by-accenture-to-launch-asia-miles-marketing-campaign
https://www.cathaypacific.com/cx/en_HK/mobile-services/cathay-pacific-app.html
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.enterprisetimes.co.uk/2018/05/11/cathay-pacific-leverages-blockchain-asia-miles-marketing-campaign/
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://www.marketing-interactive.com/cathay-pacific-celebrates-25-years-of-asia-miles-with-new-campaign
https://pixabay.com/photos/boeing-777-cathay-pacific-1683402/

