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Background information

To achieve better integration of the resources of its 30 hotel brands and provide members with
a wider range of unique travel programs and generous membership benefits, Marriott Hotels &
Resorts partners with the sports and entertainment sectors to launch an all-media marketing
campaign for its new membership program "Marriott Traveler" across various platforms
including online, print, social media, and outdoor. The campaign's theme, "Marriott Bonvoy",
is centered around "Reimagining Rewards" and highlights Marriott Travel Plus as a travel
program that integrates the resources of Marriott's 30 hotel brands more efficiently and
provides members with a wider range of options, while offering generous membership benefits.
The goal is to expand awareness of the Marriott Traveler program, inspire more guests to travel,
and further enrich the member experience.

Marketing strategy

On February 14, 2019, Marriott International launched a new customer loyalty program called
“Marriott Bonvoy”. Members could enjoy great member benefits at more than 7,000 hotels of
Marriott’s around the world, including room upgrades and late checkouts. Marriott employees
could also participate in the membership program to earn room nights and points. In addition
to redeeming points for room nights, they could enjoy 30% off dining discounts at more than
1,000 restaurants and bars in Greater China.

Outcomes

In less than a year since its launch in February 2019, Marriott Bonvoy has become the most
popular hotel loyalty program in the world, with over 133 million cumulative members. As a
result, 70% of Marriott's business now comes from direct member bookings, which are 6-9%
more profitable than bookings made on OTA platforms. This saves Marriott $18-$26 per
booking.

Challenges/Reflection

Bonvoy not only offers unique hotel culture and extraordinary member benefits, but also
enables "Amazing Travel" to come true through its vast number of hotels. It is more than just
a loyalty program; it represents the company's shift towards creating a travel platform and
enhancing its loyal members. Ultimately, Marriott aims to become the world's favorite travel
company.
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Marriott Hotels & Resorts Bonvoy Membership Program’s photos:
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Figure 1. Marriott Hotels & Resorts Bonvoy Membership Program |
(https://marriottbonvoyasia.cn/)
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Figure 2. Marriott Hotels & Resorts Bonvoy Membership Program |
(https://marriottbonvoyasia.cn/)
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