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Background Information

In the context of China's comprehensive digital China development strategy and the active
promotion of intelligent tourism, Heilongjiang focuses on the application of information
technology in tourism, launched a set of consulting, booking, payment, and other functions in one
of the“One-click in Longjiang” Mini-APP for tourists to provide the whole process of intelligent
service. The Mini-APP was launched at the beginning of 2024; it not only realizes the diversified
functions of tourism products such as online booking, guided tours of museums, inquiry of
shopping list, search of travel plans, display of local tourism resources, intelligent customer service,
submission of complaints and suggestions, etc., also successfully integrated the province's 10327
hotels, 1027 home-stays, 333 scenic spots and 8217 vacation route resources, providing tourists
with a convenient and comprehensive travel experience. On February 24, the 2024“Happy Lantern
Festival, one-click in Longjiang” was held at five significant venues in Harbin. Through flash mob
performances, gourmet food tasting, gift distribution, and heartwarming service, we set off a“One
button to enjoy Longjiang” enthusiasm.

Marketing Strategy

During the Lantern Festival, a variety of promotion activities under the theme of "Enjoy
Heilongjiang with one click " were carried out at the main venue of Harbin Sophia Cathedral and
the branch venues of Harbin West Railway Station, Harbin Railway Station, Harbin Taiping
Airport, and Harbin Central Street. The main venue set up six theme areas, including winter
resource display, preferential product promotion, food tasting, ice and snow gift distribution, warm
service, and tourist interaction, showing the charm of Heilongjiang's cultural tourism through
creative activities to attract tourists to participate. The branch venues attracted tourists to pay
attention to the mini APP by distributing gifts, displaying tourism resources, violin flashmob
performances, creative photos, etc., which created an intense activity atmosphere and enhanced
the interactive experience. The "Never-ending excitement, grateful for you" 9.9-yuan scenic spot
ticket promotion activity was launched in Harbin Ice and Snow World, Four Seasons Pavilion, Sun
Island Snow Expo, Polar Park, Siberian Tiger Park, and other well-known scenic spots in the
province.

The promotion activities posted fun posters online, invited cultural and tourism experts and news
media to carry out promotions, and distributed cross-border advertisements such as scanning codes,
which tourists warmly welcomed.

Outcomes
The "Have fun during the Lantern Festival, enjoy Heilongjiang with one click " activity attracted
45,000 people to participate through online and offline promotions. The number of web page
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visitors was 114,600, which effectively increased the number of users of the mini APP, accurately
achieved the goal of obtaining new users, and let more tourists fully understand the tourism
resources of Heilongjiang. Based on the practical travel reservation, travel destination
recommendation, city introduction, cultural services, and other functions of the mini APP, the
needs of tourists were well satisfied before, during, and after the tour. On the event day, tourists
were invited to visit Heilongjiang in the Year of the Dragon, effectively stimulating tourism
consumption throughout the province and setting the stage for Heilongjiang culture and tourism to
have a more flexible and younger IP image.

Implications & Challenges

The "Enjoy Heilongjiang with one click " applet uses marketing methods such as tourism coupons,
membership benefits, and venue reservations to solve the problem of insufficient users and
maintain user flow. Heilongjiang Province should take advantage of the popularity of ice and snow
tourism, provide intimate services to tourists, rely on digital technology, integrate cultural and
tourism resources across the region, and continue to create a "Smart Tour of Heilongjiang."
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