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Background information

In 2016, a short video, "Lanzhou Beef Noodles," attracted wide social attention. Li Ziqi
skillfully made noodles in the video, standing out among the most humorous content
online and becoming the year's most popular video. Its purpose is to "modernize
traditional culture, globalize local cuisine," dedicated to inheriting traditional Chinese
food, creating food with oriental charm, promoting the spread of Chinese culture, and
serving as a model for transforming short video content into commodity sales.

Marketing strategy

1.Based on Sichuan's characteristics and her hometown's environmental conditions, Li
Ziqi chose traditional Chinese craftsmanship as the basis for making food and embarked
on a differentiated path from other bloggers, creating a utopian lifestyle that modern
people yearn for.

2.Li Ziqi has accounts on multiple social platforms but only focuses on shaping her
image. She uses video content with different emphases to gather popularity and
accurately target marketing to numerous fans who love ancient styles and food. The
product positioning of her eponymous online store matches the types of daily videos
she releases, meeting the psychological expectations of the target customer base, thus
ensuring sustained value growth.

3.Regarding IP building, she signed with MCN agencies and adopted the operation
mode of internet celebrities. The professional operation, photography, and post-video
editing personnel are responsible for ensuring the quality of the videos, stable and
continuous content output, expanding her influence, and building her brand.

Outcomes

As the tags gradually deepened, Li Ziqi's related trademark names were also registered
in 2016, such as "Qi" and "Li Ziqi," etc. During this period, Li Ziqi maintained high-
quality video output and popularity. In 2018, Li Ziqi opened her first Taobao online
store, starting to transform into the online business industry. The store only had five
products, but sales exceeded tens of millions, undoubtedly a marketing success story in
the e-commerce industry. In November 2019, Li Ziqi's first pop-up store opened in
Beijing. As of September 2021, Li Ziqi has 27.67 million fans on Weibo, with a
cumulative video play volume of 4.05 billion. She was named "2020 Most Valuable
Business Influencer" and "Weibo 2020 Top 10 Influential Food KOL" and is known as
the "Oriental Food Life Expert" and "Traditional Culture Communicator."

Challenges/Reflection
Promoting traditional Chinese culture in videos has made Li Ziqi one of China's most



successful cultural exports in recent years. Li Ziqi's success is not only due to her unique
charm and opportunities but also to the support of her MCN team and precise operation.
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Li Ziqi’s photos:
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(http://v.cctv.com/2021/10/23/VIDEYtOQF YWK8sYZHYZDG1fO0211023.shtml)
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Li Ziqi is farming at her hometown. , digital image, viewed 15 May 2023,
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Li Ziqi is making beef noodles. digital image, viewed 15 May 2023,
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